ReaderTT.config = {"pagecount":38,"title":"Springer MRW: [AU:0, IDX:0]","author":"","subject":"","keywords":"","creator":"Arbortext Advanced Print Publisher 9.0.223/W Unicode","producer":"Acrobat Distiller 11.0 (Windows)","creationdate":"D:20171226104618+05'30'","moddate":"D:20171226105510+05'30'","trapped":"","fileName":"document.pdf","bounds":[[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017],[671,1017]],"bookmarks":[{"title":"Die Geschichte medienökonomischen Denkens im deutschsprachigen Raum bis zum Jahr 2000","page":1,"zoom":"FitR 0 922 672 886","children":[{"title":"1 Einleitung","page":2,"zoom":"FitR 0 838 672 817"},{"title":"2 Medienökonomische Vorstellungen im Zeitalter der Aufklärung","page":3,"zoom":"FitR 0 844 672 821"},{"title":"3 Ökonomisches Denken in der ersten Hälfte des 19. Jahrhunderts","page":9,"zoom":"FitR 0 351 672 328"},{"title":"4 Medienökonomische Fragestellungen in der zweiten Hälfte des 19. Jahrhunderts","page":11,"zoom":"FitR 0 569 672 548"},{"title":"5 Medienökonomische Theorien nach dem Zweiten Weltkrieg","page":22,"zoom":"FitR 0 931 672 913"},{"title":"6 Fazit","page":31,"zoom":"FitR 0 551 672 530"},{"title":"Literatur","page":32,"zoom":"FitR 0 716 672 693"}]}],"thumbnailType":"jpg","pageType":"html","pageLabels":["1","2","3","4","5","6","7","8","9","10","11","12","13","14","15","16","17","18","19","20","21","22","23","24","25","26","27","28","29","30","31","32","33","34","35","36","37","38"]};
