ReaderTT.config = {"pagecount":41,"title":"Logistiek als differentiator","author":"4PiR BV","subject":"","keywords":"","creator":"Impress","producer":"LibreOffice 7.2","creationdate":"D:20220514051900Z'","moddate":"","trapped":"","fileName":"document.pdf","bounds":[[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825]],"bookmarks":[{"title":"Ketenlogistiek is retailstrategie","page":1,"zoom":"XYZ 0 825 0"},{"title":"In het nieuws","page":2,"zoom":"XYZ 0 825 0"},{"title":"Agenda","page":3,"zoom":"XYZ 0 825 0"},{"title":"Volop keuze: klant bestelt","page":4,"zoom":"XYZ 0 825 0"},{"title":"Slide 5","page":5,"zoom":"XYZ 0 825 0"},{"title":"Ontdek behoeften van consumenten","page":6,"zoom":"XYZ 0 825 0"},{"title":"Definieer klantcentrische processen","page":7,"zoom":"XYZ 0 825 0"},{"title":"Volop keuze: webshop plaatst orders","page":8,"zoom":"XYZ 0 825 0"},{"title":"Slide 9","page":9,"zoom":"XYZ 0 825 0"},{"title":"Back office wordt front office","page":10,"zoom":"XYZ 0 825 0"},{"title":"Volop keuze: opdracht naar fulfilment","page":11,"zoom":"XYZ 0 825 0"},{"title":"Slide 12","page":12,"zoom":"XYZ 0 825 0"},{"title":"Zichtbaarheid en transparantie","page":13,"zoom":"XYZ 0 825 0"},{"title":"Volop keuze: pakket(ten) naar distributie","page":14,"zoom":"XYZ 0 825 0"},{"title":"Slide 15","page":15,"zoom":"XYZ 0 825 0"},{"title":"Volop keuze: afleveren van pakketten","page":16,"zoom":"XYZ 0 825 0"},{"title":"Slide 17","page":17,"zoom":"XYZ 0 825 0"},{"title":"Volop keuze: retourneren","page":18,"zoom":"XYZ 0 825 0"},{"title":"Slide 19","page":19,"zoom":"XYZ 0 825 0"},{"title":"Slide 20","page":20,"zoom":"XYZ 0 825 0"},{"title":"Real time actie en reactie","page":21,"zoom":"XYZ 0 825 0"},{"title":"Volop keuze bij inrichting keten","page":22,"zoom":"XYZ 0 825 0"},{"title":"Naadloze overgang fysiek en digitaal","page":23,"zoom":"XYZ 0 825 0"},{"title":"Logistieke uitdagingen","page":24,"zoom":"XYZ 0 825 0"},{"title":"Logistieke uitdagingen (2)","page":25,"zoom":"XYZ 0 825 0"},{"title":"Logistieke uitdagingen (3)","page":26,"zoom":"XYZ 0 825 0"},{"title":"Consumentenlogistiek <> Winkellogistiek","page":27,"zoom":"XYZ 0 825 0"},{"title":"Nieuwe ketenstructuren","page":28,"zoom":"XYZ 0 825 0"},{"title":"Concurrenten worden partners","page":29,"zoom":"XYZ 0 825 0"},{"title":"Rol van logistiek schuift op","page":30,"zoom":"XYZ 0 825 0"},{"title":"Logistiek als financieel voordeel","page":31,"zoom":"XYZ 0 825 0"},{"title":"Logistiek als onderscheidende dienst","page":32,"zoom":"XYZ 0 825 0"},{"title":"Logistiek als propositiewapen","page":33,"zoom":"XYZ 0 825 0"},{"title":"Logistiek als propositiewapen (2)","page":34,"zoom":"XYZ 0 825 0"},{"title":"Logistiek als propositiewapen (3)","page":35,"zoom":"XYZ 0 825 0"},{"title":"Rol van logistiek schuift op - Bol","page":36,"zoom":"XYZ 0 825 0"},{"title":"Rol van logistiek schuift op","page":37,"zoom":"XYZ 0 825 0"},{"title":"Rol van logistiek schuift op (2)","page":38,"zoom":"XYZ 0 825 0"},{"title":"Retailstrategie bepaalt logistieke keten","page":39,"zoom":"XYZ 0 825 0"},{"title":"Bedankt voor jullie aandacht","page":40,"zoom":"XYZ 0 825 0"},{"title":"Roelof Jousma","page":41,"zoom":"XYZ 0 825 0"}],"thumbnailType":"jpg","pageType":"html","pageLabels":[]};
